2012 Corporate Social
Responsibility Report

As a global company active in
financial markets around the world,
we believe that Moody’s Corporation has a responsibility to our stakeholders as
well as to the communities in which we work and live. Our commitment is built
on a deeply ingrained sense of social responsibility among our employees and
the recognition that our company grows stronger by helping to advance local
communities, business practices and individual lives around the world.
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ABOUT THIS REPORT
This report focuses on the triple bottom line: People, Planet,
Profit. In the course of our business, we speak to our stakeholders,
customers, employees, investors, public officials, media, vendors
and community partners to learn what is important to them.
Those conversations inform the content of this report.
This report covers the period of January 1 to December 31, 2012.
Moody’s plans to publish a Corporate Social Responsibility
Report annually (the 2010 & 2011 reports are available on our
website at moodys.com/csr). Like our corporate annual report,
this document covers all of Moody’s Corporation, its operating
companies and subsidiaries, without exception.

This, our third Corporate Social Responsibility Report, has been
produced within the guidelines of a Level C+ report as defined by
the Global Reporting Initiative (GRI) 3.1. The report has gained
external assurance by LBG Research Institute and its letter of
assurance appears on page 25. The GRI Content Index appears
on page 31. For questions or feedback on this document, please
contact csr@moodys.com.
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Dear Stakeholders,
We are proud to present our third annual Corporate Social Responsibility Report, and even
prouder of our accomplishments this year. Every year as we prepare this report, we look back
on the past year and identify the areas in which we enhanced our social performance. As it
says in our Commitment to Corporate Social Responsibility, we believe that being responsive
to all our stakeholders makes us stronger. In 2012, Moody’s moved forward on all three
aspects of corporate social responsibility — People, Planet and Profit.
People, as you will discover in these pages, includes our people as well as the communities
in which we live and work. We pride ourselves on being an inclusive workplace, so we were
gratified when Moody’s was recognized — with a perfect score — as one of the Best Places to
Work for LGBT Equality by the Human Rights Campaign. We also expanded our Employee
Resource Groups, adding new chapters to our LBGTA group in London, our Women’s group in
Asia Pacific and our new Veterans group in New York.
In 2012 we celebrated the 10th Anniversary of The Moody’s Foundation. Since its inception,
the Foundation has made $37.7 million in grants to nonprofit organizations in the U.S.
and abroad. Our signature program, Moody’s Mega Math Challenge, an applied math
competition for high school students, has won numerous awards over the years and reflects
our commitment to advancing education in math, economics and finance.
Moody’s New York office was hit hard by Hurricane Sandy last October. Some of our
employees, their families, friends and neighbors lost power for a week or more while others
were flooded out or lost their homes entirely. Moody’s was there for them, with donations
to the American Red Cross as well as to the Mayor’s Fund to Advance New York City and
emergency grants to local Moody’s Foundation grantees affected by the storm.
Planet includes the sustainability of our natural environment as well as sustainable lives for
its inhabitants. Moody’s has a sound recycling and conservation program that continues to
reduce our environmental impact. For the second year, we held an Earth Day Fair to educate
our employees on what they can do in their personal lives to reduce-reuse-recycle. To
support economic sustainability, Moody’s has donated time and grant money to workforce
development programs in our communities and microfinance projects that reach the
disadvantaged in the developing world.
Finally, there is Profit. Moody’s enjoyed another record year in revenue and operating
income. Global revenue increased 20% over 2011 and operating income increased 21%. Our
stock hit a new 52-week high in December and was named a Top Pick from Star Investors by
Fortune magazine.
Moody’s was recognized by The Clinton Global Initiative at its 2012 annual meeting for
the fulfillment of our commitment to create Social Performance Assessments (SPAs) of
microfinance institutions. SPAs were launched in the fall of 2012 and a number of them are
already in process, including pro bono assessments — another part of our commitment.
What a great year for Moody’s, our employees and our shareholders. Read on to discover all
the People, Planet and Profit accomplishments of 2012.

Raymond W. McDaniel, Jr.
President & Chief Executive Officer
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Our mission:
to be the world’s
most respected
authority serving
risk-sensitive markets.
Moody’s Corporation provides credit ratings,
research, tools and analysis that contribute
to transparent and integrated financial
markets. Moody’s products and services are
used around the world by large financial
institutions operating in global capital
markets. Headquartered in New York City,
the company has a presence in 28 countries.
Moody’s (NYSE: MCO) is a publicly traded
company, reporting revenue of $2.73
billion and net income of $699.7 million in
2012. It is the parent company of Moody’s
Investors Service, Inc. (MIS) and Moody’s
Analytics, Inc. (MA). MIS, which provides
credit ratings and research covering debt
instruments and securities, contributed
69% of the corporation’s revenue in 2012.
MA, which offers leading-edge software,
advisory services and research for credit
and economic analysis and financial risk
management, contributed 31%. For more on
Moody’s businesses, see our annual report at
ir.moodys.com.
Moody’s global staffing was as of year end
2012 at 6,758 in 28 countries. Fewer than
1% of employees are unionized.
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We strive to enhance the well-being of
our employees and the communities
in which we live and work.

We Value Our Employees
Our people are our greatest asset — no matter what their title or job function. We strive to
make Moody’s a great place to work and build a career. Moody’s employees describe the
workplace as collaborative and collegial, where the views of all employees matter. It is a
data-driven culture, where good ideas are recognized regardless of the level of the employee
proposing them. Our mission is to be the world’s most respected authority serving risksensitive markets, and highly satisfied, engaged employees are critical to Moody’s achieving
our mission.
To that end, we offer challenging and fulfilling work, regular training and development,
Employee Resource Groups that promote diversity and inclusion, competitive rewards and
benefits, a clear code of conduct and the opportunity for employees to give back through
community service and employee-directed giving.
Our strategy is working. We survey our employees annually about their perceptions of
Moody’s —from their managers and colleagues, to the strategic direction of the company, to
the CEO. There are about 65 questions in all, covering over 20 categories. In 2012, 90% of
employees responded—they want their voices heard! More than 70% of respondents gave
Moody’s an overall favorable rating, a number that has been increasing steadily since 2008.
Moody’s employees were most satisfied with the company’s strategic direction, diversity
and inclusion efforts and their immediate manager. These three items consistently rated the
highest in the survey, above 80% favorable.

MOODY’S EMPLOYEE VALUE PROPOSITION
The views of each Moody’s employee matter and, collectively, those views
contribute to our ability to serve risk-sensitive markets worldwide. Diverse
opinions are encouraged and leverage the depth and breadth of experiences that
our employees bring to work each day. We expect Moody’s employees to be
accessible and collaborative and, in return, Moody’s offers a work environment
that promotes intellectual curiosity, analytical rigor and collegiality. Our
people uphold our core values of integrity, independence, insight, inclusion and
intellectual leadership.
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Comprehensive Training and
Development Shapes Our Success

at any time and take as many courses as
they like.

Promoting a Diverse and
Inclusive Workplace

Training at Moody’s is critical to producing
the opinions and research upon which the
markets rely. Analysts at Moody’s Investors
Service must complete our comprehensive
credit-training process before participating
in the rating process. Employees in other
business units receive training specific to
their business and individual development
needs. All new managers receive leadership
training and select employees receive
executive coaching.

All employees are trained in, and expected
to abide by, the Moody’s Code of Business
Conduct (bit.ly/NKAaZC), which is just
as important to our success as job training
and professional development. The code
directs employees to uphold the highest
ethical standards in their business dealings
as well as with their colleagues. The 52-page
code covers employee relations, ethical
business practices, conflicts of interest, fair
dealings, bribery and anti-corruption laws,
among other topics. Employees of MIS have
additional standards of professional conduct
that they must review and sign every year.
Employees are expected to elevate any
problems they observe.

President and CEO Raymond W. McDaniel,
Jr., chairs Moody’s Global Diversity Council.
This group of senior leaders from across the
company develops and guides our diversity
and inclusion strategy.

Besides the more formal training, learning
on the job is facilitated by apprenticeshipstyle training. New employees work closely
with senior ones to understand the nuances
of the business in a way that no formal
training program can teach.
Moody’s also subscribes to Harvard
ManageMentor, an on-demand training
system that helps employees with skills
development like time management and
delegation skills, to name just a few. Once
enrolled, employees can access the system
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The company maintains an open door
policy to encourage frank discussions of any
issue of concern. In addition, The Moody’s
Integrity Hotline is available to all Moody’s
employees worldwide, and is open 24 hours
a day, seven days a week, 365 days a year.
The hotline offers services in more than 75
languages, including the languages spoken in
each country in which Moody’s has offices.

Our Employee Resource Groups are
key to building a diverse and inclusive
workplace. The company supports four
employee-driven networks: the Women’s
Employee Resource Group, the Multicultural
Employee Resource Group, the Lesbian, Gay,
Bisexual, Transgender and Allies (LGBTA)
Employee Resource Group and the newly
formed Veterans Employee Resource
Group, of which Linda Huber, Executive
Vice President and Chief Financial Officer,
is the executive sponsor. These groups
provide networking, educational and social
events for all employees. For example, the
Women’s Employee Resource Group has
hosted professional development seminars,
including sessions on communication skills,
in a number of Moody’s offices, and the
Multicultural Employee Resource Group
hosted a screening of the documentary
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“Wall Street in the Black” during Black
History Month. In 2012, Moody’s added
new chapters to our LGBTA group in London
and our Women’s group in Asia Pacific.
Moody’s was recognized in 2012 as one
of “The Best Places to Work” in the Human
Rights Campaign’s Corporate Equality
Index, which rates large U.S. employers
and their policies and practices pertinent
to LGBT employees.
Moody’s Global Staffing
As of December 31, 2012

U.S.2,609
Americas: 

250

EMEA: 

1,386

Asia: 

2,513

Total: 

6,758

exact benefits vary by location and operating
unit, we offer health, retirement and
insurance benefits, as well as other benefits.
For example, health benefits include
medical, dental, vision and more.
Retirement benefits range from 401(k)s to
discounted employee stock purchase plans.
Insurance benefits include company-paid
group universal life insurance, plus a range
of accident, travel and disability insurance
options.
A particularly valuable benefit is the LifeCare
Resource and Referral Service. The service,
available to U.S. employees, helps them find
appropriate resources to navigate a host of
life’s issues in a confidential and safe manner.
Employees can turn to the service for
assistance with a range of issues, from coping
with serious diseases to managing career or
retirement issues.
For a complete list of benefits, see Appendix
4 on page 30.

Benefits of Employment

We Value Our Communities

Moody’s employees who work at least
20 hours per week are eligible for a
comprehensive set of benefits. Although

Moody’s is committed to being a
responsible corporate citizen. Through The
Moody’s Foundation, our philanthropic arm,

Foundation & Employee
Directed Giving

Foundation Grants
2.3%
0.5%

Matching Gifts
78.6%
18.5%

Dollars for Doers
Giving Cards

Giving By Category
9%

Education
Health Services

17%
48%

Civic
Economic Dev.

14%
12%

Arts & Culture

we make grants and support volunteerism
in all our communities and around the
world. In 2012, The Moody’s Foundation
contributed more than $4.2 million to
nonprofit organizations as Foundation
grants and as matches to employee giving
and volunteerism.
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The Moody’s Foundation funds causes that
are important to us as a business and to our
employees. We support:
»» Education
(mathematics,
economics
and finance)
»» Economic
Development

»» Health &
Human Services
»» Civic
»» Arts & Culture

In 2012, The Moody’s Foundation made
contributions totaling $4.239 million, $3.332
million of which were direct grants from The
Moody’s Foundation and $906,898 of which
were employee-directed grants.
The Moody’s Foundation celebrated its
10th Anniversary in 2012 with a gathering
of grantees, senior managers, volunteers,
employees and special guests, including
Dennis Walcott, Chancellor of the New York
City Department of Education. Chancellor
Walcott praised the contributions that
Moody’s and The Moody’s Foundation have
made to the city’s schools:
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“The Foundation should be
commended, the company
should be commended, for all
that you have done for us and
especially in our schools, but
also nationally and globally as
well. The one priority for us is
how we make sure we provide
a high-quality education to our
students, and partnerships
with Moody’s allow us to
accomplish this goal.”
Dennis Walcott
Chancellor of the New York City
Department of Education
The ceremony concluded with the reading
of the official proclamation from New York
City Mayor Michael Bloomberg:

“Together, we mark the Foundation’s first
decade and look forward to continued
growth and to seeing its commitment to
improving education and the quality of life
for New Yorkers pay even greater dividends
in the years ahead. I therefore, Michael
R. Bloomberg, Mayor of the City of New
York, in recognition of this 10th anniversary
celebration, do hereby proclaim, today,
Thursday, November 15th, 2012, in the City of
New York, as Moody’s Foundation Day.”

Spotlight on Education
Nearly half of The Moody’s Foundation’s
grants went to organizations promoting
education. As a math-intensive company,
we are particularly interested in supporting
nonprofits that support math, economics
and finance education among young
people. The Moody’s Foundation is not
just interested in giving grants, it forges
partnerships with its grantees, like the two
described on the following page.
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Moody’s Mega Math Challenge®
The Moody’s Foundation’s signature
program, Moody’s Mega Math Challenge
(M3), embodies one of the important
educational goals of The Moody’s
Foundation—to support education in
math, economics and finance. Designed
to inspire high school students to pursue
higher education or even a career in math,
M3 is a partnership between The Moody’s
Foundation and the Society for Industrial
and Applied Mathematics (SIAM).
Administered by SIAM, M3 is an Internetbased applied math competition for high
school juniors and seniors. Teams of
three to five students have 14 hours to
solve an applied math problem over one
weekend each March. The top six teams
gather at Moody’s headquarters in April to
present their solution papers to a panel of
distinguished judges. During their time in
New York City, the students meet and speak
with Moody’s employees and recruiters, as
well as attend the M3 awards ceremony.
Members of the winning teams are invited
to apply for summer internships at Moody’s.
In 2012, more than 5,000 high school
seniors and juniors registered for M3,

submitting 961 papers modeling the costs
and demand for high speed rail service in
10 different regions. The students came

from 28 states in the eastern United States
and the District of Columbia. Eleven of
those states were added in 2012 to M3,
which has been expanding every year since
its inception.
Of all the papers submitted, 134 passed into
the second round of judging and 55 were
awarded a prize. The top prize of $20,000
in scholarship money went to a team of
five students from High Technology High
School in Lincroft, New Jersey. Second
prize ($15,000) was awarded to the team
from North Carolina School of Science and
Mathematics of Durham, North Carolina,
and third prize ($10,000) went to the
Nashoba Regional High School team from
Bolton, Massachusetts.
Surveys of participants demonstrate that
the primary M3 goal is being met—24% said
that they are more likely to pursue a career
in math, economics or finance as a result
of the M3 Challenge experience. (Forty-two
percent said they were already interested.)

Euro Challenge
For the past six years, The Moody’s
Foundation has partnered with the
Delegation of the European Union to
the United States to produce the Euro
Challenge for freshmen and sophomore
high school students.
The Euro Challenge is an opportunity for
students to learn about the European Union
(EU) and the euro as well as compete for
scholarship prizes. Teams of three to five
students are asked to make presentations
answering specific questions about the
European economy and the single currency,
the euro. They are also asked to pick one
of the 17 member countries that use the
euro, to examine an economic problem at
the country level, and to identify policies for
responding to that problem.
In 2012, more than 100 teams comprised of
545 students in 18 states and the District of
Columbia participated in the Euro Challenge.
Of those teams, 25 schools advanced from
regional competitions to the finals held at
the Federal Reserve Bank of New York on
April 30, 2012.
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Ambassador João Vale de Almeida, Head
of the European Union Delegation to the
United States, was on hand for the finals
at which each team made its presentation.
At the award ceremony, Ambassador de
Almeida noted:

Union and present their winning solutions
to representatives at the Greek and Italian
embassies. The top prize went to the team
from Ridgefield High School in Ridgefield,
Connecticut, which tackled the issue of slow
growth in Italy.

“It was truly impressive to
watch and see how engaged
and knowledgeable these
students are and what creative
solutions they propose for
some of our most urgent
economic challenges.”

Spotlight on Community Recognition
of The Moody’s Foundation

Ambassador João Vale de Almeida
Head of the Delegation of the European
Union to the United States
The winning teams received a total of
$19,000 in scholarship prizes from The
Moody’s Foundation and the top two
teams also won a trip to Washington, D.C.
to visit the Delegation of the European
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the Cooke Center for learning and
development Food for Thought Gala
On May 14, 2012, 22 Moody’s employees
celebrated The Cooke Center for Leadership
and Development’s 25th Anniversary at
which Moody’s Corporation and The Moody’s
Foundation received the Center’s Road
to Independence award for service to the
organization. The Cooke Center for Learning
and Development provides educational
opportunities for children with developmental
and learning disabilities.

The Posse Foundation Gala
The Posse Foundation’s “Evening of Stars”
Gala was held on May 23, 2012. Twenty
employees were on hand to see Moody’s
President and Chief Executive Officer,

Raymond W. McDaniel Jr., accept a Posse
Star award on behalf of Moody’s. The
Posse Foundation’s mission is to identify
high school students and veterans with
talent and leadership potential to become
Posse Scholars at partner colleges and
universities, complete with four-year, fulltuition scholarships.

Youth About Business
On November 17, 2012, Mike Rowan,
Managing Director, Moody’s Investors
Service, accepted the Excellence Award at
the Youth About Business 20th Anniversary
Celebration in Nashville, Tennessee, on
behalf of Moody’s. Youth About Business
seeks to provide an innovative training
program to prepare youth, mainly high
school students, to be successful in business.

Hurricane Sandy Relief
On October 29, 2012, Hurricane Sandy
came barreling into Moody’s backyard,
flooding the basement of Moody’s
headquarters at 7 World Trade Center and
causing massive damage to many of the
communities where our employees live.
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The Moody’s Foundation acted quickly,
making a $25,000 commitment to the
American Red Cross and a $25,000
contribution to the Mayor’s Fund to Advance
New York City to support Hurricane Sandy
relief and rebuilding efforts in New York,
New Jersey, Connecticut and Pennsylvania.
In addition, $50,000 in emergency disaster
relief funding was approved for each The
Battery Conservancy and the Manhattan
Youth Downtown Community Center, two
Moody’s Foundation partners deeply affected
by the aftermath of Hurricane Sandy.
The Moody’s Foundation also matched
employee disaster relief contributions
dollar for dollar.

Employee-Directed Giving
The Moody’s Foundation supports
employees’ personal philanthropic interests
through three programs: Matching Gift,
Dollars for Doers, and Giving Cards.

PARTNER HIGHLIGHT: CENTER FOR TALENT INNOVATION
The Moody’s Foundation was one of the
original sponsors of the Center for Talent
Innovation (CTI), a nonprofit “think tank”
based in New York City that focuses on
research in diversity and talent management.
Since 2004, Moody’s has supported CTI’s
ground-breaking research that the company in turn has been using to
define best practices in its own talent management and development
programs. Sylvia Ann Hewlett, CTI’s President and CEO, presented
CTI’s latest research on Executive Presence at a Learn @ Lunch event
at Moody’s New York office and remotely to members of Employee
Resource Groups in San Francisco, London, Germany and Latin America.
The seminar attracted more than 100 employees in New York alone.
Attendees learned about what “executive presence” is and how
important it is in getting promoted. Hewlett said about the partnership
with Moody’s: “The relationship between The Moody’s Foundation and
the Center for Talent Innovation is a true collaboration. Moody’s has
been incredibly important in backing our research and then using it to
inspire best practices at the company.”

Matching Gift
The company’s Matching Gift program
matches, dollar for dollar, up to $5,000
of an employee’s personal gift to
any eligible tax-exempt nonprofit or
governmental organization.

Dollars for Doers
The Moody’s Foundation offers volunteer
grants, called Dollars for Doers. Employees
who volunteer 40 or more hours in a

calendar year at a single nonprofit can
apply for a $500 grant for that organization.
Teams of volunteers can also apply for larger,
team grants.
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Giving Cards
In honor of its 10th Anniversary, The
Moody’s Foundation gave each employee a
$25 “giving card.” Through GlobalGiving.org
and Donors Choose.org, Moody’s employees
can redeem their card to support a nonprofit
of their choice. In all, $98,689 was donated
through the giving card program.

Volunteerism
Moody’s employees donate their time and
talents to nonprofits in our communities
through volunteerism, both on company
and personal time. Employees participate
in both traditional “hands-on” and skills
based/pro bono volunteer projects. In
addition, more than 20 executives serve on
nonprofit boards of our grantees.

Moody’s Afternoon of Service
More than half of our full-time employees
– 55% actually – participated in Moody’s
Afternoon of Service. These half-day

projects combine community service with
team-building and networking, positively
impacting both the organization served and
the Moody’s volunteers.
In 2012, The Moody’s Foundation staff and
the employee-led Global Volunteer Council
organized 253 community service activities
to mobilize 3,624 employee volunteers in
26 communities around the world. 2,809
Moody’s employees participated in at least
one of these community service activities
in 2012.
For example, in the U.S., the Moody’s San
Francisco office spruced up the George Hall
Elementary School in San Mateo, painting
over graffiti and tending to plantings.
Outside the U.S., employees in Moody’s
London office helped paint and decorate
stairways at City Gateway, a charity
dedicated to helping the economically
disadvantaged in the Tower Hamlets area.

In Beijing, employees took youth with
disabilities to the Beijing Aquarium. In
Shenzhen, volunteers worked with special
needs students and helped teachers facilitate
their lessons. In Johannesburg, Moody’s staff
assisted in planting a vegetable garden at the
Childhood Cancer Foundation.

Global Volunteer Award
Three exemplary employee volunteers
were honored with Moody’s 8th Annual
Global Volunteer Award, garnering $2,500
donations for their chosen nonprofits. The
winners were Martin Cunningham of the San
Francisco office of Moody’s Analytics, who
volunteered for The Siloe Project dba Pazapa;
Rudy Favocci of Moody’s Information
Technology department in New York, who
volunteered with The Boys and Girls Club
of Northwest New Jersey; and Tami Peter
of Moody’s Analytics in New York, who
volunteered with Bottomless Closet.

EMPLOYEE SPOTLIGHT: SATYA GADE AND NONPROFIT BOARD SERVICE
Three years ago, Satya
Gade, Vice President,
Moody’s Information
Technology, started
volunteering for
Autism360, a website for
parents of children with
autism. The website was
launched with the
support of The Moody’s
Foundation and has been revolutionary for parents and
caregivers. It is based on a proprietary software
algorithm that enables parents to input their child’s
behaviors and treatments into a database and
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compare the treatments that have or have not worked
for children “who look like their child”.
Satya was crucial in the design, development and
implementation process for the website. After its
launch, he continued volunteering, using his IT,
management and data analysis skills to advise on and
help with site maintenance, cost control, new feature
development and setting strategies on increasing the
user base. Now, Satya serves on the Board of Directors
and as the organization’s Vice President of technology,
both volunteer positions.
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NEWEST COMMUNITY LEADERS
Bottomless Closet
Tami Peter
Director,
Moody’s Analytics

The Posse
Foundation
Maggie Walker
Managing Director,
Moody’s Shared
Services

CISV – New York
Chapter
Eduardo Barker
Vice President,
Moody’s Shared
Services

Stratford Circus
Olivier Beroud
Head of EMEA,
Managing Director,
Moody’s Investors
Service

Clarity Products
Alessio Balduini
Managing Director,
Moody’s Analytics

Youth About
Business
Hetty Chang
Vice President,
Moody’s Investors
Service

Board Member Service
Our communities benefit from the skills of our corporate leaders through board service. Our executives benefit as well, broadening
their experience beyond Moody’s walls. As board members, the executives advise on strategy, finance, real estate and human
resources issues and provide valuable insights from the for-profit world. Here are just a few words of praise for board service from
our Chief Financial Officer:

“Moody’s employees are able to bring an analytical and independent
perspective to their not-for-profit board service. They are trained to speak
up and to state their views clearly and succinctly and to bring a different
view that might be one that a not-for-profit needs to hear. And from what
I’ve seen and heard many of them are making very substantial contributions
in their board participation.”
Linda Huber
Executive Vice President & Chief Financial Officer
Treasurer, National Academy Foundation
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We commit to reduce our footprint
on the planet and support sustainable
development.

Environmentalism at Moody’s
Moody’s Corporation may not be a large consumer of natural resources, but that doesn’t
mean we don’t try to reduce our impact on the planet. Our efforts go beyond buying
recycled paper, encouraging double-sided printing and using LED and motion-sensor lighting.
We also want to educate and encourage our employees to be sensitive to the environment
both inside and outside the office.
Moody’s second annual Earth Day Fair was held at the New York office in April 2012. The
celebration included information about the company and about local environmental
initiatives. There were giveaways and a raffle to encourage employees to attend, and in the
end hundreds of employees stopped by the Fair. Vendors were invited to come and display
their earth-friendly products and services, including Staples, Seamless, 3M, Fellowes, Sanford,
Xerox, Dell, Insight, Great Forrest, Tri-State Biodiesel, Lighting Management and the New
York City Department of Environmental Protection.
The Moody’s corporate cafeteria at 7 World Trade Center, run by food service vendor
Restaurant Associates, is a model of environmentalism. Once again, the cafeteria was
given three green stars out of four by the Green Restaurant Association. The rating looks at
every aspect of the cafeteria operations including food, energy, water, waste, disposables,
chemicals and pollution reduction, furnishings and building materials.

ENVIRONMENTAL POLICY STATEMENT
Moody’s is committed to doing our part to protect and care for the environments
in which our employees live and work. This commitment is demonstrated by
the continuous development and implementation of practical and effective
corporate policies and programs that support the more efficient use of natural
resources and reduce the impact of our businesses on the environment.
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Our Environmental Accomplishments
We saved:

We composted:

»» 4,789 trees
»» 23,497 gallons of oil

»» 28.17 tons of biodegradable trash for local gardeners,
farmers and groundskeepers

»» More than 2 million gallons of water

We also:

»» 203,556 pounds of wood resources

»» Donated more than 5,348 pounds of food to City Harvest

»» 1 million kWh of electricity

»» Piloted double-sided printing as the default option and will
roll it out over the year

»» 498 million BTUs
»» 2,412 pounds of light bulbs
»» 114 pounds of non-PCB ballasts
»» 38 pounds of batteries

We recycled:
»» 201 tons of paper
»» 168,088 coffee packets
»» 375 gallons of cooking oil, which became 334 gallons of
automotive diesel fuel

»» Use green cleaning products at
our New York headquarters

Eco-Volunteerism

Economic Development

Many of the Afternoon of Service projects
are environmentally focused — weeding,
planting, clearing brush and beautifying city
spaces. In Cyprus, 12 employees cleaned up
the Lady’s Mile Public Beach. In Chicago, 20
employees partnered with the Alliance for
Great Lakes, an organization dedicated to
protecting and restoring the Great Lakes.
The team cleaned up a quarter mile of the
Ohio Street Beach on the Lake Michigan
shoreline and collected close to 25 pounds
of trash.

Sustainability is far more than
environmentalism and includes humans
having what they need to survive and
thrive. In Third World nations, economic
development projects are crucial to giving
people a chance for a decent wage, one that
provides food, shelter, clothing and perhaps
even more.

Eco-volunteerism isn’t just cleaning up trash
and clearing brush. The employees in the
São Paulo office employed two of the “Rs”
in reduce-reuse-recycle in their first-ever
Afternoon of Service project. Working with
a local nonprofit, 15 São Paulo employees
used recycled materials to create and
produce more than 30 educational toys and
games for underprivileged children.

15

»» Use a lighting control system that is programmed to turn
office and conference room lights off at 9:30 p.m. and on
at 6:30 a.m. Monday through
Friday, with lights remaining off
on the weekends. In addition,
lights in individual offices are
programmed to turn off after
several minutes if they do not
sense activity

Workforce Development
Traditional workforce development is one
route to prosperity for individuals in the
Western world. A healthy planet needs
people, young and old, who are trained
for work that pays a livable wage and can
provide for themselves and their families.
The Moody’s Foundation actively seeks
partners and programs that prepare
people from diverse backgrounds for jobs
today — and tomorrow.

Moody’s Interview University
for Veterans
In 2011, The Moody’s Foundation launched
Moody’s Interview University to help
students prepare for job interviews in a
professional setting. Last year, this popular
program was tailored to serve U.S. veterans.
Veterans often need help articulating
how skills and leadership qualities gained
through their military experience translate
into a competitive advantage in the job
market. The veterans attended a workshop
held at Moody’s where they learned about
strategies for successful job interviews,
effective communication and more. In
addition, Moody’s executives spoke to the
group about their personal experiences
transitioning from the military. Following
the workshop, veterans did mock interviews.
Twenty Moody’s employees, many veterans
themselves or from military families,
volunteered to work one-on-one with
veterans for those interviews.
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Moody’s employees had the opportunity to
learn more about the challenges veterans
face through a Learn @ Lunch panel in
November 2012. The panelists included
Linda Huber, Executive Vice President &
Chief Financial Officer, Moody’s Corporation
(Captain, U.S. Army); Julian Leone, Vice
President, Goldman Sachs (Captain, U.S.
Army); and Tom Murphy, Director, Human
Resiliency Institute at Fordham University,
Edge4Vets. The session touched on the
difficulties veterans face in transitioning to
civilian life, as well as the resources available
to them. In addition, the panel talked about
what individuals can do to support veterans
in the next phase of their lives.
Rounding out Moody’s commitment to
transitioning veterans, Moody’s became an
anchor sponsor for The Posse Foundation’s
Veterans Initiative with a $100,000 grant.
The Posse Foundation is taking its highly
successful “posse” model to veterans.
Traditionally, The Posse Foundation has sent
groups of scholarship students (posses) to
college together where they have the mutual
support they need to graduate. Now, The
Posse Foundation will do the same for groups
of veterans.

“Moody’s became a founding
sponsor of this program that is
now taking groups, or posses,
of veterans who’ve served in
the military and giving them
full support and sending them
to college as a team. There are
more than 2.5 million vets from
Iraq and Afghanistan living
in the U.S. right now, which
is a significant number. And
many of them have not gone
to college, and when they do
go to college they graduate
at very low rates. So, the idea
of sending them together in a
team is this powerful idea.”
Deborah Bial
Executive Director,
The Posse Foundation

Moody’s Summer
Internship Program
Every summer, Moody’s welcomes interns
from diverse backgrounds to experience the
professional workplace. Moody’s looks to its
partner organizations, such as Management
Leadership for Tomorrow, Youth About
Business, Prep for Prep, InRoads, The Posse
Foundation, Liberty LEADS, Sponsors
for Educational Opportunity, and to the
members of the winning teams from
Moody’s Mega Math Challenge, for talented
young people from different backgrounds
and economic situations to participate
meaningfully in Moody’s businesses.
The program brings in students whom
the company might not naturally attract
through normal recruiting channels. The
interns experience life in a corporate
environment, gain new skills and develop a
stronger, more robust resume that will open
doors for them in the future. In 2012, 54
interns in New York were hired, 46% from
grantee organizations. In London, 8 interns
were hired from grantee organizations and in
San Francisco and West Chester, 26 interns
were hired, 8% from grantee organizations.
Over the years, Moody’s has hired a number
of interns into permanent positions.
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PARTNER HIGHLIGHT: WOMEN’S WORLD BANKING
Women’s World Banking
(WWB) and Moody’s
have been partners since
2010, collaborating on
the Portfolio Analytics
Toolkit. WWB is a network of 40 microfinance
institutions (MFIs) focused on ensuring that women
have access to loans and other financial products. The
organization advocates for the benefits of microfinance
and for the need to serve women; conducts research;
and shares best practices. It also develops financial
products for borrowers, such as credit, savings and
insurance products, to better serve clients and support
its mission to bring people out of poverty.
The Portfolio Analytics Toolkit is designed to help
MFIs collect and analyze quantitative data to
understand, allocate and appropriately segment and
manage risk in the MFI loan portfolio. After its launch,
with support from The Moody’s Foundation, WWB
began to train its network in using the toolkit and
to collect data to evaluate the effectiveness of the
toolkit and the training.
For example, 19 representatives from Latin American
MFIs in WWB’s network participated in a Portfolio
Analytics Workshop in Cali, Colombia. The two-day
workshop focused on a data-driven approach to
measuring mission achievement. Participants were
asked to complete an evaluation at the start of the
workshop to assess their knowledge of the topics to
be covered, their expectations of the training and the
data analysis processes in place at their organizations.
At the completion of the workshop, participants were
given an evaluation about the workshop itself; eight to
The Cooke Center for
Learning and Development
Moody’s and The Cooke Center for Learning
and Development have been building a
strong partnership since 2003 when The
Moody’s Foundation made its first grant. The
Cooke Center for Learning and Development
is the largest private provider of schoolbased special education services in New York
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nine months later they were asked about whether they
implemented the concepts they had learned during
the workshop.
WWB was pleased with the results of the evaluation.
Participants reported improvements in data analysis
and reporting, with a more specific focus on social
performance. Some MFIs worked on cleansing their
data and improving the data collection process, while
others embarked on a comprehensive review of their
mission to ensure they were able to measure mission
accomplishment.
Besides funding the Portfolio Analytics Toolkit and
training, Moody’s has contributed the time of its
employees, including some of its senior executives.
For example, Moody’s hosted WWB’s Investor
Forum at which Jody Rasch, Senior Vice President,
Social Performance Group, Moody’s Shared Services,
spoke about data quality and social performance
measurement tools. More than 20 Moody’s employees
also provided interpretation support during oneon-one meetings between investors and the MFIs.
This was an important contribution, according to
Mary Ellen Iskenderian, President and CEO, Women’s
World Banking. “It’s absolutely critical that our
network members be able to conduct these investor
meetings in their native languages, so having the
Moody’s employees as translators not only brought
home how diverse this organization really is, but it was a
tremendous gift to our network members to be able to
conduct these conversations in their native languages
and be fully comfortable.”

City for the complete K-12 continuum. The
Moody’s Foundation has been instrumental
in growing The Cooke Center’s workforce
development programs, including The Cooke
Center Academy for high school students
and its Transition to Life program. Moody’s
provides a full range of support to The Cooke
Center for Learning and Development:
grants, employee volunteers, executives

sitting on Cooke’s Board and internship
positions for Cooke students. Said Arthur
Skelskie, Senior Vice President, Corporate
Services and a member of the Board of The
Cooke Center for Learning and Development:
“I am thrilled that The Cooke Center had
nine students working part time as interns
at Moody’s in 2012. This truly is a win-win
arrangement. The kids learn the practical
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side of working in an office environment and
Moody’s managers working with the interns
get enthusiastic and hard-working support.”
The Cooke Center for Learning and
Development honored Moody’s Corporation
and The Moody’s Foundation with the Road
to Independence Award for service to the
organization at its 25th Anniversary gala.

Microfinance
In the third world, the path to prosperity can
be challenging and can require a different
approach than just job training. Moody’s
believes in the power of microfinance — small
loans made to individuals to start or expand
their businesses — to lift people out of
poverty and to give them a better life. The
Moody’s Foundation supports a number of
microfinance institution (MFI) networks,
including Kiva, Grameen Foundation and
Women’s World Banking.
For example, The Moody’s Foundation has
been funding Moody’s Field Specialists for
Kiva since 2010. Moody’s Field Specialists
are tasked with strengthening and exploring
new relationships with MFIs in their assigned
regions. In 2012, the specialists also focused

on executing Kiva’s strategic vision of
expanding beyond traditional MFIs into new
channels that will deepen the organization’s
impact. These new partners include
groups that finance projects in innovative
agriculture, water and sanitation, education,
clean energy, mobile transactions, fair trade,
health and transportation. Thirty nontraditional partners were added in 2012 and
Kiva is targeting adding 40 in 2013 with the
help of the Moody’s Field Specialists.
Moody’s has also been helping its
microfinance partners evaluate the success
of the loans they are making. The Grameen
Foundation has been using a tool called the
“Progress Out of Poverty Index” (PPI) to
measure the improvement in the life of the
borrower, which helps MFIs measure their
success. In 2011, The Moody’s Foundation
supported a two-year, $200,000 grant to
The Grameen Foundation to expand the
use of the PPI tool. The grant supported the
development of a PPI tool “in the cloud,”
increasing access to the software for MFI
staff in the field. Moody’s Analytics also
worked with The Grameen Foundation and
other microfinance stakeholders to design
“social performance assessments (SPAs),”

which look at not only how well borrowers
fare but also how well the MFI as an
institution is fulfilling its mission. (For more
on SPAs, see page 23.)

“I think it’s very important
that the work of The Moody’s
Foundation is a global effort.
We are expanding Moody’s
presence around the world with
more and more employees
working outside of the U.S. and
working, in fact, in many cases
in smaller offices around the
world. So, it’s completely natural
that the work of The Moody’s
Foundation should become also
an international effort.”
Frederic Drevon
Managing Director,
Moody’s Investors Service
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We seek to make the world more
prosperous by providing meaningful
data and reducing risk.

Contributing to the Prosperity of Shareholders
Moody’s delivered strong financial growth in 2012. Revenue grew 20% from 2011 to $2.7
billion, setting a new record for the company. Operating income increased by 21%, to $1.077
billion. Revenue grew in the U.S. and abroad—full-year revenue for Moody’s U.S. business
grew by 24% versus 2011, while Moody’s business outside the U.S. expanded by 15% versus
2011, and constituted 46% of the company’s total.
Revenue at Moody’s Investors Service totaled $2.0 billion for full-year 2012, an increase of
20% from the prior year period, while Moody’s Analytics revenue rose to $843.5 million for
full-year 2012, up 19% from full-year 2011.
Full financial information is available in Moody’s Annual Report and 10-K, available on our
Investor Relations Website at ir.moodys.com.

2012 Revenue By Geography

2012 Revenue By Business Segment*
U.S.
International

46%

Moody’s Investors
Service

31%

Moody’s Analytics

54%
69%

*Represents consolidated financials excluding
intersegment royalty and eliminations.
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Contributing to the
Prosperity of Our Customers
Moody’s credit ratings and research help
promote more efficient, transparent and
integrated financial markets, and our
credit and software management tools
enable greater control and more informed
decision-making about risk across the
corporate enterprise.
Once again, Moody’s products and services
reached a record number of customers in
both the developed and emerging markets
in 2012. Through Moody’s Investors Service,
we continued to invest in ratings quality
and product extensions. Through Moody’s
Analytics, we continued to strengthen risk
practitioners’ skills with market-leading
data, information and software solutions.

Moody’s Investors Service
The publicly disseminated credit ratings
provided by Moody’s Investors Service play an
essential role in financial markets and deliver
value to a broad range of market participants.

Investors
Our ratings contribute to fixed income
investors’ assessment of risk by providing
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well-known standards to describe credit
quality across debt sectors and regions.
Moody’s opinions are anchored in rigorous
analysis of credit quality through the
economic cycle. Ratings also provide an
independent perspective on credit risk that
can be utilized for portfolio management
and counterparty risk measurement.

Issuers
We help broaden borrowers’ access to
global capital markets. The relevance and
widespread use of our ratings in the investor
community enable Moody’s-rated issuers to
access a wider pool of potential investors.

Other stakeholders
Ratings are used by a broad range of other
stakeholders, including regulators, legislators
and academic researchers. The transparency
of our ratings process is supported by
relevant and timely communication,
including in-depth reports on rating
methodologies and analytical practices.

Broad geographic and
product coverage
As of December 31, 2012, Moody’s Investors
Service had ratings relationships with
approximately 10,000 corporate issuers and

approximately 22,000 public finance issuers.
Additionally, the company has rated and
currently monitors ratings on approximately
82,000 structured finance obligations
(representing approximately 13,000
transactions). The aforementioned amounts
relating to the number of issuers and
transactions represent issuers or transactions
that had an active rating at any point during
the year ended December 31, 2012.

Moody’s Analytics
Moody’s Analytics meets the needs of a
diverse global customer base that includes
commercial banks, insurance companies,
investment managers, securities dealers
and the public sector. Below are just a
few illustrations of how customers use
our products.

Institutional investors
The assessment of credit risk is an essential
component of an institutional investor’s
portfolio management process. Leveraging
the expertise of Moody’s Investors Service,
Moody’s Analytics delivers timely and
relevant research products that support the
work of asset management professionals,
especially those who focus on the fixed
income market. Subscribers gain access
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to in-depth analysis and topical research
that provide perspective on the credit
fundamentals of individual borrowers as
well as on industry, regulatory and economic
factors that impact risk in markets worldwide.

Commercial banks
To support new loan origination and
the monitoring of existing exposures,
commercial banks must conduct rigorous
credit risk assessments of their portfolios
and counterparties. Banks also need tools
to analyze their liquidity risk, asset-liability
profiles and economic and regulatory capital
positions in order to manage their balance
sheets and meet regulatory requirements.
Moody’s Analytics provides a wide range
of software tools to meet these needs.
When deployed enterprise-wide, our risk
management software platform becomes
a critical component of the analytical
workflow at many of the world’s leading
financial institutions.
We also offer extensive credit and financial
training services for bank personnel.
Our targeted professional development
programs help banks align their employees’
skill sets with strategic business objectives
and stay abreast of new techniques to
manage emerging challenges.

Fixed income trading desks
Fixed income traders are always seeking
an analytical edge in highly competitive
securities markets. Our Market Implied
Ratings (MIR™) and Expected Default
Frequency (EDF™) products enable traders
to readily identify securities that are
trading “rich” or “cheap” relative to their
ratings. Our proprietary EDF™ metrics are
based on a leading-edge technique for
estimating a company’s default probability
based purely on quantitative factors such
as market capitalization, equity volatility
and capital structure.
MIR™ translates credit and equity market
pricing signals into Moody’s universally
recognized ratings scale, allowing users to
easily compare these information sources
and identify investment opportunities.
Securities dealers also turn to Moody’s
Analytics to assess the intrinsic value of
complex and illiquid instruments. When
market prices are unavailable or insufficient
for portfolio valuation, Moody’s Analytics
helps provide an answer. Our award-winning
Structured Finance Workstation integrates
economic forecasts, cash flow analytics,
loan-level collateral analysis and stress
testing into a single platform that delivers

cash flow valuations for a wide variety of
securitized instruments.

Insurance companies
To manage increasingly complex global
risks and respond to regulatory scrutiny,
insurers are adopting best practices in
risk management. We are adapting our
commercial banking tools for use in the
insurance industry, and helping customers
meet the pressing need to develop and
deploy robust credit risk management
policies, procedures and systems.

Governments
For effective management of fiscal,
regulatory and other public finance
issues, governments at the national and
local levels need to monitor and make
projections about economic conditions.
Our extensive econometric modeling
expertise, credit forecasting and stresstesting capabilities — together with our
industry-leading data sets of economic and
demographic statistics — support regulatory
and legislative efforts all over the world.
As an example, our regional economic
forecasts are part of the tool kit used by
various banking regulators when examining
lending institutions.
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Moody’s Adds Social Performance
Assessments to its Services
Moody’s Social Performance Assessments
(SPAs) launched in 2012 with both pro bono
and paid clients, fulfilling the company’s 2010
commitment to the Clinton Global Initiative
(CGI). President William J. Clinton recognized
The Moody’s Foundation at the lunchtime
Plenary Session at the 2012 meeting:
“In 2010, Moody’s committed to conducting
10 pro bono assessments for microfinance
institutions; two of them are currently
underway. Many of us have invested a lot of
time and a considerable amount of money
in microfinance and believe in it deeply. The
good work put forth by Moody’s and The
Moody’s Foundation will help us know what
works and how we can make this money go as
far as possible.”
SPAs analyze the infrastructure and
processes an MFI has in place to achieve
its social objectives. The SPA enables
investors to make more socially informed
decisions, highlights an MFI’s strengths and
weaknesses, and assesses the likelihood that
an MFI will have a positive effect on the lives
of its customers.
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As a leading credit rating and risk analytics
company, Moody’s is uniquely qualified
to develop the SPAs. Moody’s employees
turned their expertise toward the building
of a model that investors can use to decide
which MFIs meet their criteria for investing.
The SPA model considers more than 200
factors in the areas of social mission,
strategy and leadership, customer relations
and service, measurement of social
outcome, structure of human resources and
environmental performance.
Our work isn’t ending with the completion
of the SPA product. Moody’s overall
strategy is to use the data from the SPAs to
identify best practices by country to inform
regulators, investors and other interested
parties about the benefits of microfinance.
As a rating agency, and the first to design
these assessments, Moody’s is in a unique
position to advance the research and
knowledge base about microfinance.

Moody’s Investors Service
Expands Product Offerings
MIS pursued product development
initiatives to strengthen our presence in
important regions and market sectors. MIS’s

new CreditAssessment research service
for unrated Asian companies marks an
important expansion of our coverage of
companies operating in the region for the
benefit of global investors. We also added
new credit assessment products for the
private placement bond market and for bank
loans, as well as an Indicative Assessment
Service offering preliminary indications of
creditworthiness to firms contemplating
future entry into the bond market.

Moody’s Small Business
Information Zone a Hit
Nearly three years old, Moody’s
Small Business Information Zone at
moodysbiz.com has been a hit with its
users. The Small Business Information Zone
is an online resource center that provides
U.S. small business owners with free access
to economic information and planning
tools to help them better manage their
businesses. The ongoing goal is to help small
businesses gain access to financing and fuel
economic growth across the country.

Moody’s Corporate Social Responsibility Report

Practicing Good
Corporate Governance
The Moody’s Board of Directors
Responsible corporate governance requires
a Board of Directors who represent a
diverse set of skills and expertise needed
to guide the company. Moody’s nineperson Board has a variety of occupational
and personal backgrounds and they bring
a range of viewpoints and perspectives
to each meeting. The Governance and
Compensation Committee, made up of only
independent directors, periodically reviews
the Board’s composition and assesses the
skills and experience of the individuals and
group as a whole.
Dr. Henry A. McKinnell, Jr. leads the Board
as Chairman. Raymond W. McDaniel, Jr.,
is the only executive member of the
Board and is President and Chief Executive
Officer of Moody’s Corporation.

Moody’s has three standing
Board committees
»» Audit: Responsible for overseeing the
company’s financial reporting, audit
process and compliance with legal and
regulatory requirements
»» Governance and Compensation:
Responsible for shaping the
company’s corporate governance,

identifying and recommending
nominees for the Board and overseeing
executive compensation
»» MIS: Responsible for overseeing
certain activities of the Moody’s
Investors Service subsidiary related to
its role as a U.S. nationally recognized
statistical rating organization
In alignment with good governance, only
independent directors serve on the Audit
and Governance and Compensation
Committees. For more information on
the Committees, please see the
Corporate Governance section of our
Investor Relations website at
ir.moodys.com/governance.cfm

gifts, fair dealings, antitrust and competition,
bribery and anti-corruption, marketing and
sponsorships, among other topics. Every
Moody’s employee and director receives a
copy of Moody’s Code of Business Conduct
and must certify his or her understanding
of, and adherence to, it on an ongoing basis.
Violations of the Moody’s Code of Business
Conduct are taken seriously and processes
are in place to address alleged violations
confidentially and systematically. A copy
of Moody’s Code of Business Conduct is
available at bit.ly/135wfQ3

Biographies of Moody’s Board of Directors
are on page 26 of this report.

Prospering Ethically —
Our Code of Business Conduct
Every employee and director of the company
is expected to adhere to the Moody’s Code
of Business Conduct—no exceptions. The
Code of Business Conduct guides everything
that we do. This comprehensive document
governs the behavior of every Moody’s
employee and includes corporate policies
on employee relations, ethical business
practices, compliance with laws and
regulations, confidentiality, acceptance of

RISK PRACTITIONERS CONFERENCE COMBINES EDUCATION AND SERVICE
To deepen customer relationships,
Moody’s Analytics introduced its
corporate citizenship efforts at
the Risk Practitioners Conference
RISK
in Chicago last October. As part
PRACTITIONER
CONFERENCE
of the program one evening,
approximately 200 Moody’s
Analytics customers and 100
Moody’s employees prepared backpacks with school
supplies for inner city Chicago school children. Mark
Almeida, President, Moody’s Analytics, said,

RPC
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“It was a really terrific event because we worked side
by side with our customers putting together these
backpacks filled with calculators and pencils and rulers
and all the things that students in inner city Chicago
need to be able to be more successful. Everybody felt
really good about contributing to the Chicago students,
and doing it in a very collaborative and congenial way.”
The activity educated customers on Moody’s
philanthropic commitment to education and also
enhanced camaraderie in a business setting.
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ASSURANCE LETTER
LBG Research Institute has completed the review of Moody’s Corporation’s disclosures for 2012 contained within the 2012 Corporate Social
Responsibility Report. The assessment process and the verification took place pursuant to the Global Reporting Initiative (GRI) G3.1 guidelines.
Our review consisted of checking the self-declared GRI “C+” application level. This report does not constitute an audit of the financial or other
data contained in the report.
The Moody’s Corporation management approved the 2012 Corporate Social Responsibility Report and assumes responsibility for the contents
thereof.
LBG Research Institute has reviewed the economic, environmental and social disclosures in Moody’s Corporation’s 2012 Corporate Social
Responsibility Report and has concluded that they follow the GRI G3.1 reporting principles at the “C+” application level.
LBG Research Institute and the signatory below had no input or involvement in the planning or creation of Moody’s Corporation’s 2012
Corporate Social Responsibility Report. The report was created with the assistance of LBG Associates, a separate organization. LBG Research
Institute and the signatory received a copy of the report at its completion for this review.

Jared T. Skok, MPA
Director
LBG Research Institute
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APPENDIX 1: MOODY’S CORPORATION BOARD OF DIRECTORS
Basil L. Anderson, age 67, is Chairman of the Audit Committee
and is a member of the Governance and Compensation and MIS
Committees of the Board of Directors. Mr. Anderson served as
Vice Chairman of Staples, Inc., an office products company, from
September 2001 until his retirement in March 2006. Mr. Anderson is
currently a director of Staples, Inc., Becton Dickinson and Hasbro, Inc.
Jorge A. Bermudez, age 61, is a member of the Audit, Governance
and Compensation and MIS Committees of the Board of Directors.
Mr. Bermudez served as Chief Risk Officer of Citigroup, Inc. from
November 2007 to March 2008. Mr. Bermudez is currently a director
of the Electric Reliability Council of Texas and the Federal Reserve
Bank of Dallas.
Darrell Duffie, Ph.D., age 58, is Chairman of the MIS Committee
and is a member of the Audit and Governance and Compensation
Committees of the Board of Directors. Dr. Duffie is the Dean Witter
Distinguished Professor of Finance at Stanford University’s Graduate
School of Business and has been a member of the finance faculty at
Stanford since 1984. Dr. Duffie is a member of The Federal Reserve
Bank of New York Financial Advisory Roundtable, and the Board of
The Pacific Institute of Mathematical Sciences, and is a Fellow and
member of the Council of the Econometric Society and a Fellow of
the American Academy of Arts & Sciences.

Robert R. Glauber, age 74, is a member of the Audit, Governance
and Compensation and MIS Committees of the Board of Directors.
Mr. Glauber has served as an adjunct lecturer at the John F. Kennedy
School of Government at Harvard University since July 2007 and as a
senior advisor for Peter J. Solomon Company since November 2006.
Mr. Glauber is Chairman of XL Group PLC and Northeast Bancorp
and is Vice Chairman of the trustees of the International Accounting
Standards Committee Foundation.
Kathryn M. Hill, age 56, is a member of the Audit, Governance and
Compensation and MIS Committees of the Board of Directors. Ms.
Hill served as Senior Vice President, Executive Advisor from January
2012 to March 2013 and as Senior Vice President, Development
Strategy & Operations for Cisco Systems Inc. from June 2009 to
January 2012. Ms. Hill is a member of the Board of Trustees for the
Anita Borg Institute for Women and Technology.
Ewald Kist, age 69, is a member of the Audit, Governance and
Compensation and MIS Committees of the Board of Directors. Mr.
Kist was Chairman of ING Groep N.V (“ING Group”), a financial
services company, from 2000 until his retirement in June 2004. Mr.
Kist is a director of The DSM Corporation, Royal Philips Electronics
and Stage Entertainment.
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Raymond W. McDaniel, Jr., age 55, is a member of MIS Committee
of the Board of Directors. Mr. McDaniel is President and Chief
Executive Officer of Moody’s Corporation. In this role, Mr. McDaniel
is responsible for all activities of the Corporation and its two
operating divisions: Moody’s Investors Service, the credit rating
agency; and Moody’s Analytics. Mr. McDaniel is a director of John
Wiley and Sons, Inc.

John K. Wulff, age 64, is Chairman of the Governance and
Compensation Committee and is a member of the Audit and MIS
Committees of the Board of Directors. Mr. Wulff served as Chairman
of the Board of Hercules Incorporated, a manufacturer and supplier
of specialty chemical products, from December 2003 until Ashland
Inc.’s acquisition of Hercules in November 2008. Mr. Wulff is a
director of Celanese Corporation and Chemtura Corporation.

Henry A. McKinnell, Jr., Ph.D., age 70, is Chairman of the Board
of Directors and is a member of the Audit, Governance and
Compensation and MIS Committees of the Board of Directors. Dr.
McKinnell served as Chairman of the Board of Pfizer Inc. from May
2001 until his retirement in December 2006 and Chief Executive
Officer from January 2001 to July 2006. Dr. McKinnell is Chairman and
CEO of Optimer Pharmaceuticals, Inc., and Chairman of Emmaus Life
Sciences, Inc. and the Accordia Global Health Foundation.

HOW TO CONTACT THE BOARD
Stockholders and other stakeholders may communicate with the Board, or with a specific director or directors, by writing:
c/o Corporate Secretary
Moody’s Corporation
7 World Trade Center
250 Greenwich Street
New York, NY 10007
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APPENDIX 2: 2012 GRANT RECIPIENTS
The Moody’s Foundation has awarded grants to the following organizations:

Education

economic development

arts & culture

»» Academy of Finance

»» Catalyst

»» American Museum of Natural History

»» Achievement First, Inc. –
Endeavor Charter School

»» Center for Talent Innovation

»» Battery Dance Company

»» The Cooke Center for Learning
and Development

»» Big Apple Circus

»» Coro New York Leadership Center

»» Brooklyn Botanic Garden

»» Grameen Foundation

»» Brooklyn Children’s Museum

»» Kiva

»» Brooklyn Museum of Art

»» Career Academics UK – London, England

»» Management Leadership for Tomorrow

»» Children’s Museum of Manhattan

»» Charles A. Melton Center for Arts &
Education – West Cheser, PA

»» Women’s World Banking

»» El Museo del Barrio

health & human services

»» Exploratorium – San Francisco, CA

»» Council on Economic Education

»» Autism360

»» The Franklin Institute – Philadelphia, PA

»» Gladesmore Community
School – London, England

»» New York Downtown Hospital

»» The Frick Collection

»» High School of Economics and
Finance, New York City Department
of Education

»» The Battery Conservancy

»» The Jewish Museum

»» Donors Choose

»» Joyce Theater

»» Hetrick-Martin Institute

»» East London Business Alliance –
London, England

»» Liberty Science Center – Jersey City, NJ

»» Knowledge is Power Program –
San Francisco, CA

»» Global Giving

»» Metropolitan Museum of Art

»» Habitat for Humanity

»» Museum of Modern Art

»» Hands on Bay Area – San Francisco, CA

»» National Gallery – London, England

»» National September 11 Memorial
and Museum

»» New York Botanical Garden

»» New York Cares

»» The Museum of Mathematics

»» The Bank Street Center for
Leadership and College
Preparation – Liberty LEADS
»» Brunel University – Moody’s Urban
Scholars Program – London, England

»» Mathematical Sciences Research
Institute – San Francisco Math
Circles – San Francisco, CA
»» National Academy Foundation
»» National Merit Scholars Program
»» The Posse Foundation
»» Prep for Prep
»» P.S. 234, New York City Department of
Education – Moody’s Reading Partners
»» Society for Industrial and Applied
Mathematics – Moody’s Mega Math
Challenge (M3)
»» Working in Support of Education –
Euro Challenge

Civic Organizations

»» Volunteer Consulting Group –
BoardnetUSA

»» Brooklyn Academy of Music

»» Guggenheim Museum

»» Manhattan Theatre Club

»» New York Hall of Science
»» River to River Festival

Disaster Relief and Recovery

»» San Francisco Museum of Modern
Art – San Francisco, CA

»» American Red Cross

»» Staten Island Children’s Museum

»» The Battery Conservancy

»» Whitney Museum of American Art

»» Manhattan Youth Downtown
Community Center

»» Wildlife Conservation Society

»» Mayors Fund to Advance New York City

»» Youth About Business – Summer
Business Camp
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APPENDIX 3: AWARDS & RECOGNITIONS ANNOUNCED IN 2012

»» MCO Named one of 15 Top Stock Picks from Star Investors (Fortune Magazine 2013 Investors Guide)
»» 2013 Best Places to Work — Human Rights Campaign’s Corporate Equality Index
»» Best Investor Relations Group: Buy-Side Analysts from Institutional Investor

»» Risk Magazine Firms of the Future. Featured among seven other technology vendors as a “Firm of the Future”
that will be most influential over the next five years.
»» Risk Magazine Reader’s Choice Technology Rankings:
–– #1 Basel III ERM Compliance
–– #1 Regulatory Risk Capital Calculation
–– #1 Regulatory Compliance and Reporting
»» AsiaRisk Magazine Reader’s Choice Technology Rankings:
–– #1 Economic Capital Calculation and Management
–– #2 Liquidity Risk Management
»» Waters Magazine Rankings:
–– Best Credit Risk Solution Provider three years in a row
–– Chartis RiskTech 100
–– #1 in Credit Risk overall
»» Barrie & Hibbert Awarded Top Honors for best economic scenario generation software by Insurance Risk magazine
»» Structured Credit Investor readers rank Moody’s Analytics #1 in Customer Service

»» MIS Named Best Credit Rating Agency in Institutional Investor U.S. Fixed Income Poll: bit.ly/XOFgLQ
»» Asia Money Plus and EuroWeek Asia name MIS Best Regional Credit Rating Agency
»» MIS Public Finance Group Wins the Municipal All-Star First Team by Smith’s Research and Gradings for eight years in a row
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APPENDIX 4: BENEFITS OF EMPLOYMENT
Moody’s employees who work at least 20 hours a week are eligible for a comprehensive set of benefits. Although benefits vary by location
and operating unit, we offer here a look at some of the health, retirement, insurance and other benefits we offer in the U.S.

Health

»» Bonus Program

»» Dental

In addition, Moody’s Corporation offers a
range of additional programs that also vary
by location and operating unit:

»» Vision

»» Educational Assistance

»» Professional Membership

»» Flexible Spending Accounts

»» Adoption Assistance

»» Health Savings Accounts

»» FMLA Maternity and Paternity Leave

»» Paid Sick Days

»» Paid Maternity and Paternity Leave

Retirement

»» Flexible Spending Accounts: Childcare

»» Profit Participation Plan (401(k))

»» Subsidized Childcare

»» Retirement Contribution

»» Backup Childcare

»» Discounted Employee Stock
Purchase Plan

»» LifeCare Resource and Referral Service

»» Medical

»» Healthcare Benefits

Insurance
»» Company-Paid Life
»» Basic Life
»» Group Universal Life
»» Dependent Life
»» Short-Term Disability
»» Long-Term Disability
»» Voluntary Group Accident
»» Business Travel Accident
»» Long-Term Care

»» Bereavement Leave
»» Relocation Assistance

»» Health Advocate
»» Financial Planning
»» Commuter Benefit Plan
»» Employee Assistance Program
»» Vacation and Holidays
»» Alternative Work Arrangements
»» Referral Program
»» U.S. Savings Bonds
»» Matching Gift Program
»» Dollars for Doers
»» Elder Care
»» Elder Care Subsidy

These benefits help maximize the health, wellness and financial future of Moody’s employees, whether they are new to the company or
about to retire.
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APPENDIX 5: GRI CONTENT INDEX
DISCLOSURE

DESCRIPTION

LOCATION

STRATEGY AND ANALYSIS
1.1

Statement from the most senior decision-maker of the organization.

Pg. 1

ORGANIZATIONAL PROFILE
2.1

Name of the organization.

Pg. 2

2.2

Primary brands, products, and/or services.

Pg. 2

2.3

Operational structure of the organization, including main divisions, operating companies, subsidiaries,
and joint ventures.

Pg. 2

2.4

Location of organization's headquarters.

Pg. 2

2.5

Number of countries where the organization operates, and names of countries with either major
operations or that are specifically relevant to the sustainability issues covered in the report.

Pg. 2

2.6

Nature of ownership and legal form.

Pg. 2

2.7

Markets served (including geographic breakdown, sectors served, and types of customers/beneficiaries).

2.8

Scale of the reporting organization.

Pg. 2

2.9

Significant changes during the reporting period regarding size, structure, or ownership.

None

2.10

Awards received in the reporting period.

Pg. 29

Pg. 21-23

REPORT PARAMETERS
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3.1

Reporting period (e.g., fiscal/calendar year) for information provided.

Pg. i

3.2

Date of most recent previous report (if any).

Pg. i

3.3

Reporting cycle (annual, biennial, etc.)

Pg. i

3.4

Contact point for questions regarding the report or its contents.

Pg. i

3.5

Process for defining report content.

Pg. i

3.6

Boundary of the report (e.g., countries, divisions, subsidiaries, leased facilities, joint ventures, suppliers).

Pg. i

3.7

State any specific limitations on the scope or boundary of the report.

3.8

Basis for reporting on joint ventures, subsidiaries, leased facilities, outsourced operations, and other
entities that can significantly affect comparability from period to period and/or between organizations.

3.10

Explanation of the effect of any re-statements of information provided in earlier reports, and the
reasons for such re-statement (e.g., mergers/acquisitions, change of base years/periods, nature of
business, measurement methods).

None

3.11

Significant changes from previous reporting periods in the scope, boundary, or measurement methods
applied in the report.

None

3.12

Table identifying the location of the Standard Disclosures in the report.

Pg. 31

None
2012 10-K

DISCLOSURE

DESCRIPTION

LOCATION

GOVERNANCE, COMMITMENTS, AND ENGAGEMENT
4.1

Governance structure of the organization, including committees under the highest governance body
responsible for specific tasks, such as setting strategy or organizational oversight.

Pg. 24

4.2

Indicate whether the Chair of the highest governance body is also an executive officer.

Pg. 24

4.3

For organizations that have a unitary board structure, state the number and gender of members of the
highest governance body that are independent and/or non-executive members.

4.4

Mechanisms for shareholders and employees to provide recommendations or direction to the highest
governance body.

4.14

List of stakeholder groups engaged by the organization.

Pg. i

4.15

Basis for identification and selection of stakeholders with whom to engage.

Pg. i

Pg. 24, 26-27
Pg. 27

ECONOMIC PERFORMANCE INDICATORS
EC1

Direct economic value generated and distributed, including revenues, operating costs, employee
compensation, donations and other community investments, retained earnings, and payments to
capital providers and governments.

Pgs. 1-2, 7-11,
20, Annual
Report

EC8

Development and impact of infrastructure investments and services provided primarily for public
benefit through commercial, in-kind, or pro bono engagement.

Pgs. 7-11,
15-18, 23-24

ENVIRONMENTAL PERFORMANCE INDICATORS
EN6

Energy saved due to conservation and efficiency improvements.

Pg. 15

SOCIAL PERFORMANCE INDICATORS
LA1

Total workforce by employment type, employment contract, and region, broken down by gender.

Pg. 2, 6 (partial)

LA3

Benefits provided to full-time employees that are not provided to temporary or part-time employees,
by major operations.

LA4

Percentage of employees covered by collective bargaining agreements.

LA8

Education, training, counseling, prevention, and risk-control programs in place to assist workforce
members, their families, or community members regarding serious diseases.

Pg. 5-6

LA11

Programs for skills management and lifelong learning that support the continued employability of
employees and assist them in managing career endings.

Pg. 6

SO1

Percentage of operations with implemented local community engagement, impact assessments, and
development programs.

Pg. 6

SO3

Percentage of employees trained in organization's anti-corruption policies and procedures.

Pg. 5, 24

PR6

Programs for adherence to laws, standards, and voluntary codes related to marketing communications,
including advertising, promotion, and sponsorship.

Pg. 5, 24

Pg. 6, 30
Pg. 2
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All paper in this report is certified to the Forest
Stewardship Council™ (FSC®) standards and
printed on 60% recycled paper.

moodys.com/csr

