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Interview with Arlene Isaacs-Lowe, President of The Moody's Foundation 

New York, NY - August 14, 2017  

Arlene Isaacs-Lowe took on leadership of The Moody's Foundation earlier this year after nearly 20 years at Moody's in 
a variety of positions of increasing responsibility within MIS, most recently as MD-Head of Relationship Management  
for EMEA. 

In addition to her new role as President of The Moody's Foundation, Arlene was recently 
recognized with two industry honors: 

» The Financial Times named her as one of the Top 100 most influential black, 
Asian and minority ethnic leaders 

» Women in Banking and Finance recognized Arlene with an Award for 
Achievement, calling out her ability to seamlessly meld business and financial 
acumen with a commitment to philanthropic and social causes 

We recently sat down with Arlene to discuss her role, her vision for The Moody's 
Foundation and her thoughts on philanthropy and corporate social responsibility. 

You took on leadership of The Moody's Foundation earlier this year after many years in MIS and MIS 
Commercial. How did your previous roles prepare you for your new position? 

I started my career at Moody's as a rating analyst in MIS and for over a decade assigned credit ratings in various teams. 
The second phase of my career focused on developing new business opportunities and managing client relationships in 
existing and new markets over a range of economic cycles. I understand the core of what we do, how we do it, the 
credibility of our brand, and the challenges we face in expanding our footprint. I am proud of our culture of collaboration 
and I have an appreciation for the high level of integrity ingrained in all that we do. I recognize that we have an incredible 
opportunity to further enhance our brand globally by integrating our thought leadership with our employees' passion for 
social engagement. 

You have been in your role for four months now. What have you learned? 

I embarked on a listening tour for my first 90 days to get the views and perspectives of the Foundation's team, our 
employees, senior leadership, non-profit partners, and our peers in financial services and technology companies. It was an 
important exercise to understand how the Foundation is perceived, identify our opportunities, what we can leverage from 
the experience of our peers, and where can we be innovative and differentiate ourselves. 

The Moody's Foundation is celebrated for providing opportunities for our employees to connect hearts and minds around 
social issues that matter. Our employees are incredibly proud of and passionate for the volunteer opportunities provided 
for them. However, most employees are not aware of the full scope of the Foundation's activities. There is appetite for us 
to do more and many ideas were offered.  

https://www.ft.com/content/53cf6e1a-3fa9-11e7-82b6-896b95f30f58?mhq5j=e2
https://www.wibf.org.uk/awards/20th-annual-awards-for-achievement-luncheon-2017#winner9414
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How do you define Corporate Social Responsibility?  

Corporate Social Responsibility or Corporate Societal Engagement refers to how corporations, through both their core 
business and their philanthropic activities, can meaningfully improve societal conditions in communities around the 
world. Identifying and managing the relationship with strategic non-profit partners to ensure maximum impact, 
coordinating employee giving programs and volunteer activities are important aspects of a company's CSR platform.  

But along with corporate philanthropy, CSR also considers minimizing harm to society and the company, and identifying 
business opportunities that simultaneously advance the economic and social conditions in the communities where we 
operate. 

The Moody's Foundation recently celebrated its 15th anniversary. Since its inception, it has grown into a key 
component of Moody's culture and external profile. Looking ahead to the next 15 years, where do you see The 
Moody's Foundation and the company's corporate social responsibility going? 

We are all very proud of The Moody's Foundation impressive legacy of corporate philanthropy. The Foundation is an 
asset that emphasizes our corporate citizenship. The Foundation's team manages relationships with our non-profit 
partners and coordinates employee engagement that includes board service and volunteer activities.  

In the future, I expect CSR to be one of the key considerations in the company's strategic planning, and seamlessly 
integrated into our daily activities. Employees are seeking an organized approach to making relevant contributions to 
societal issues such as accelerating economic development and addressing the environment in innovative ways that may 
also expand our products and services. In conjunction with that, I expect that the Foundation's activities in philanthropic 
giving, promoting employee engagement with a focus on skills based resourcing, and supporting non-profit board service 
will be a more comprehensive and global approach with strong alignment with the businesses and global footprint of 
MCO. As a result, we would be better able to leverage business assets beyond capital to be more impactful in corporate 
citizenship activities and social impact. This would be a key differentiator that positions us as a thought leader in credit 
and risk management and solidifies our position as standard setters  and an employer of choice 

You recently announced that The Moody's Foundation is reviewing its strategy. How are you going about  
the review? 

A key aspect of the strategic planning process is to explore a common understanding of what CSR means for Moody's 
Corporation and to align the mission and activities of The Moody's Foundation with our core competencies, our 
businesses, and our global footprint. We have hired a consultant, FSG – an expert in the area of corporate societal 
engagement, to assist with the process. We are taking a collaborative approach to getting input from our employees 
through a series of surveys, individual interviews, focus groups and the formation of an advisory council in order to give 
everyone an opportunity to voice their views and provide input into the future direction of the Foundation. 

At the end of the process, we expect to have a common understanding of the language and trends in CSR, especially for 
financial services firms, and to be able to initiate a more comprehensive CSR platform that is appropriate for our culture. 
The Foundation will outline a set of strategic initiatives aligning with the priorities we have identified for the 
philanthropic and volunteer engagement component of an overarching CSR strategy. 

How is philanthropy important to you personally? 

As a first-generation immigrant and the first in my family to attend college I recognize that much of what I have 
accomplished is attributed to those organizations and individuals that provided guidance, resources and mentorship 
along the way. I have a strong sense of responsibility in providing that support and guidance to others. At the end of the 
day, I have to let my conscious drive my moral compass on doing the right thing. That may mean speaking up about 
what I believe is right, facilitating access to resources for those who are in need or providing strategic insights through 
board service.   

http://www.fsg.org/
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What are your enthusiasms outside of Moody's? 

I enjoy travel to far away and unusual places. I remain excited about the prospect of learning new things and the 
opportunity to have different cultural experiences. I find it the most effective way of reducing unconscious bias. I also am 
an avid collector of African Art. I appreciate all the performing arts – live theater, dance and musical concerts.  

I remain passionate about supporting the education of young people and providing opportunities that change their lives. 
Seeing that transformation is one of the most rewarding and fulfilling experiences that I have had. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The Moody’s Foundation 

Built on the recognition that a company grows stronger by helping others, The Moody’s Foundation works to enhance its 
communities and the lives of its employees by providing grants and engaging in community service in local 
neighborhoods. The Moody’s Foundation, established in 2002 by Moody’s Corporation, partners with nonprofit 
organizations to support initiatives such as education in the fields of mathematics, finance, and economics, as well as 
workforce development, civic affairs, and arts and culture. For more information, please visit www.moodys.com/csr. 
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